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RERERE 22



BB
RA%E L5

IAS 28
( KR 43 )

91%

BRI L KEE qCPM X¢
FiHEREMHNREZRE
2

09%

BIRAERTFARRE
HNBRENSEERE
i

61%

BE R TR IR MY
BENZEZESTRE
TR/ A

QPORIRALEREIEMEK, ANERARMMEREFEN, HWREMMEANEFURLUREE, B2=5
ZHREAREERE HFNARHENRZHXEINE, HE 61% BREE BRAEFAN—DXEET
o BRTNRENHATXEZIN, BI+RZNANERERET, BEST ARERZ (qCPM) 51733 F

AN R RSN IFEEE,

2022 £, IAS HEATT —IISENE, AT MRERRMEAERE R B TEEERI IR BREMIRE
BAEL. PRESEMNHRENRAYEEISHMANWRKAZSESEL, AREXMESIEEEN

&

RRERFERARME] CPM HiEERAE

oAb

ZXBE

GBI M S REMEBRANEN SSP HIXH, FEIFRRE

PIRERREMSHAERFR SSP MXt. HEMNMERAFMRERERN, —FHEEER
SHEMR MR KRIERZBEL, XEMREETARREABBRARNERSH 12 MEFTR. °

RARERE

23


https://integralads.com/insider/constructing-your-quality-path-research/

B tH

AR

d nce



RE R IAS e

I"&8) Attention¥gkr

=7 cookie IEEWFH, MEERMEREIREIT X, UKBEREXTEARE. TEEF OMD Worldwide
RIER—TAZT KRR, Z HRNAE 1.3 BEmEET XM SrXKF"? XA E IR EZE 2

IAS R T s E M AREAMREIERUR MMM IMESRETES. B8 1AS &Y Qual ity
Attention =&, SIFETMM. BENXZE (BIERMER) ERNNESHRTEFIENSH. XEE
SHEAT AT SHRHRE TR R SER. BERNGEEHRE, BT HTUERNAS Z 5,
BEPEALESRERERINMTIENIHE. FSIEGE 2023 F#fid, BFERES. KERIERNR
1T DSP BIIRARATFRIF LRS-

EXPIER A
%) 2026 4 13 A, FHBE—KMEEAOBR E 2026 &, It
A AVOD XAx. '
A _ AN V4 :ééi

AT, EAREAER R T Ix A U K RO Ed—FrEE
KB R, SEREER CTV REUER YRV R AVOD
S BERNE, HEEAESEMLMRTR A/D\'Hﬁkjj

EiEHER. PUTIAN

£ IAS, BAVAAERK CTV eIEhH, I'E
F ROZBETSTE N T2 R R 5l 2 Sh K HUAE 3K 1515 BB
B. BOTET REMNH CTV =&, HH
Netflix ATER IVT UEFH =R, UKRSE
EMNTLERS LFMRBRIERR CTV IR
.

RERX, HINGEETOF, Flan cTv HZE
R EFEAR, Z#F IAB Tech Lab Open
Measurement SDK LAFHITRITLMENE, SIEEBMX
AR PR EES

AR ERE

25




BEEksk IAS 52

ZRIERAR

HERE SR IETERR MR AR CTVEE TSR T &8, FitEl 20235F" , RERFASREEE
FOS LR ENFEI =Y, AT, BRERNRSHNESKRBIMEANT SEME=FNER
HEHRTEZ KRN, FRNEFRREFRSZURETHENIBIATHITIE, BATH
EAILRM—EXRES, ERRUESHEEMILMAAT UL SBATREMGERIFE
&,

IAS MZHRIEDERARBIESEIR. SWM/HAES, AN (RIZTFH 12 SHEPmK
FE) 83K 3,000 ZLMAGEELER. Total Media Quality RINIERF SIRAREBREBMAIINGE, AT
RAEAR. BA BERMEE., FEXLESHWEEERN, LUERE GARN @EZEMHMERHE
RTHRAETE. IS HEHRERENER S FEDLBRARRMIF, ZEARIEHE TikTok iR
%, HERE KA CTV AIEREFNESTERE.

IAS BYZIRAR 7 RIRANBE N T RITHEIR

SEEERLS

FEEXMIMRSLRELE, TEEETERERSENTERENSE, ASZHEIESEFHETECHN &N
%, TESS5FGIEARIE. T3H. Instacart. TargetF, EHEARFTEZPE. FXIREMNE=FWIE, L
WREZAFEIMMITNEASZHHREES5E,

IAS BT BT ERANBN A NEMTHRE, £ SEEBEERMHIIERBRERRE,

RARERE

26



BERR AL

SR

WEE, FAMEELUEEMEHEREERRRIF N S HAIMEEK. FXE, B 20295F"° XEHFFIM
ITEXHHIHRIEE $9.298 BREIEKES, ERNMEEHEAREINTENATFERERS, HlnE
BE. —HRNERERY. TERFEEZHFER, UTHRENNOSHENEMREEITAR (1M
EZRER. |AS FREERHARERNE Signal Ul HRHERE, RE—HAEEU—BIHEEEAER
BRI,

tesh, FMGEMREMMERYERRESANE, REREFHAIERE. 1AS 5 Spotify &1F, HEIGIFIEINM
EAM. FIA IAS MERSIEERRAS R KBS CEHRLEFE (81F Pandora) FIERNE.

By 93% WRA T HXARSERRMEANRFTEIN S

pii 3y &b

IAS DLE T Ak U ESN AR, I&TILBRMEMERE. MEEHELEZEITRR,
BRI EE SXFNAR EIRAES, A, SHMFXER—#F, EEAREMRKTEIE
Ekik. BRAERMEXNITIHEGRRTESREETFLTITHXE. & 1AS, RIIBELS
Anzu. Gadsme 1 Microsoft Casual Games ¥EXI TT ZRIRIDLER IVT MEASEMREXR.
REXREK, RINEERBESERFEXRTREEZEE, HALFXKARBEZEM 30 AR MRRSG

;"Eo

220265, EEMFNT SZHFHEAR $8.48B

BARERE 27



EtEsksk AL

KR, #t=. AE (ESG)

EHARMEEEX ESC X FEEMELFA. #E eMarketer” FR, 57.5% BYE[E CMO EEEIMRAIAY
BEREEFERERMSIEELGFNZHMARSE. £ 1AS, HAVAMRBZFEFE ESGC HHEMFTEKRH
K, HMNEAETLIHEMRIT. XMEAMTAHENS Good-Loop &1, I S HEMR LLEIRITFME
EHEYF S0REIRRHINE IR MER S (EBEVELIAN AT W EF H b X I5HR.

SERAETUEBNEHESEAHFEVIEEH RO F SMENRME. EHEAR DR
EHERNMRATRY DEI TR, {EAMMNIEEM ESG ABRAI—ER5r. IAS BEMRFIMEXRFIIREDER
EFIMMERENREERMERR, BPRNOEABEZHREERERETAERRENS ZH1EHE
KEIAR. -

57.5% HEE CMOFEEIRPIEAG F KRSz
oA iRSS

MEE BB ES RIS REFRVIAR. BIAVMRAK, i)
WRBERKFEERERSHIF IR ERKREHREFESESZTG
TR E .

BARERE 28



KT HEBEEHERE (Integral Ad Science) IAS 22 .

X TERERERS

7E Integral Ad Science, EMIIBEMNERACENBIESH, HINMNELKERRENLRE. X
REREF B IZBIBERBRITIBRER, TEXRMERTLUBLRGEHENEENRE
XFIAS

Integral Ad Science (IAS) R FRAREIFNLIKMSE, IAS ILE—RETHBTHFEE, BRI S
AEREMEENIMERWEART, S LT OBEE MR XTI, HEMRERMERR. i
HfEm B AN mhE. RARGKHFENRFRAREETEMBHEENSKEE, RiTEIEEF

R RSB E SRR DRV EIEIREI IR AR KM EIX — <o IAS BRILTF 2009 &, S2IKELITIHRITNE
TEEMRERITEGF. WFEZER, B

BXZIAT:

RERA:

000

BARERE 29


https://integralads.com/contact-us/
http://www.integralads.com
mailto:info@integralads.com
https://go.integralads.com/rs/469-VBI-606/images/GLB_18th_Ed_MQR_Companion_Workbook_IAS.xlsx

Integral

Refe re n Ce S IAS Ad Science

T“ANA, 4As, IAB Release Digital Measurement Principles,” ANA, 2007.

2 “Viewability Benchmarks Show Many Ads Are Not In-View but Rates Vary by Publisher,”
comScore, June 2013.

3 “Media Rating Council Updates Viewable Ad Impression Measurement Guidelines,” ANA,
August 2015.

4 “Media Quality Report: 17th Edition,” Integral Ad Science, September 2022.

> “Driving Outcomes with Viewability & Attention,” Integral Ad Science in partnership with
Catalina, November 2022.

6“Taking Action on Attention,” Integral Ad Science, April 2023.

7“Average Time Spent per Day with Desktop/Laptop,” eMarketer, January 2023.
8 “Digital Ad Spending Worldwide,” eMarketer, March 2023.

9 "Mobile Ad Spending Worldwide," eMarketer, March 2023.

19“Constructing your Quality Path,” Integral Ad Science, November 2022.
"“What Is Supply Path Optimization (SPO) in Mobile?,” Ad Monsters, May 2022.
12 “platform ad guidelines,” eMarketer, 2022.

13 “US AVOD Viewers,” eMarketer, February 2023.

4“Q1 2023 Digital Video Forecasts and Trends,” eMarketer, 2023.

15 “US Digital Audio Services Ad Spending,” eMarketer, 2022.

16 “Mobile and eSports Gaming Ad Revenues,” eMarketer, 2022.

V7 “Eyeing an opportunity, The Washington Post triples the size of its Climate team,”
eMarketer, 2022.

MEDIA QUALITY REPORT 30



	未标题



